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This volume represents the proceedings of the 13th ENTER conference, held at 
Lausanne, Switzerland during 2006. The conference brought together academics and 
practitioners across four tracks, which were eSolutions, refereed research papers, 
work-in-progress papers, and a Ph.D workshop. This proceedings contains 40 refereed 
papers, which is less that the 51 papers presented in 2005. However, the editors advise 
the scientific committee was stricter than in previous years, to the extent that the 
acceptance rate was 50%. A significant change in the current proceedings is the 
inclusion of extended abstracts of the 23 work-in-progress presentations. The papers 
cover a diverse range of topics across 16 research streams. This reviewer has adopted 
the approach of succinctly summarising the contribution of each of the 40 refereed 
papers, in the order in which they appear. 
 The first section contains two papers under the heading of ‘Meta research and 
education’. Rob Law and Billy Bai present a retrospective analysis of website 
development and evaluation in tourism. They review relevant papers that have 
appeared in ENTER proceedings since 2000, as well as papers in the journal 
Information Technology & Tourism from 2000 to 2004. Future research opportunities 
are proposed.   Rob Law and Rosanna Leung analyse trends in the authorship of 185 
tourism IT studies published in six leading journals during the period 1985-2004. 
 Section two, ‘Guides and information systems’, also features two papers. 
Schwinner, Grun, Proll, Retschitzegger and Werthener propose a lightweight 
approach to mobile tourist guides. They demonstrate the framework through a 
prototype being implemented for the city of Linz, Austria. Tjostheim and Lous 
discuss the opportunity to use computer games technology online to attract visitors to 
a museum. They survey visitors to a museum and travel fair who experienced the 
virtual reality software.  
 In section three, ‘Website design’, Chan and Law address the limited attention 
in the tourism literature relating to hotel website optimisation. In the context of Hong 
Kong, the findings suggest hotels are using web distribution channels inefficiently.  
 Two papers are included in ‘Behaviour analysis’. Modsching, Kramer, Gretzel 
and ten Hagen propose a model for tracking the spatial behaviour of tourists at an 
urban destination. Nagao, Kawamura, Yamamoto and Ohuchi present a model for the 
analysis of GPS logs, based on tracking tourists using rental cars in Hokkaido. 
 ‘Website evaluation’ features three papers. Kramer, Modsching, ten Hagen 
and Gretzel discuss the results of a field trial to elicit individual preferences for the 
development of a mobile dynamic tour guide. Sigala identifies the types and 
dimensions of mass customisation used by online travel operations, and proposes a 
framework for customer value strategies. Hopken et al. (12 authors are listed on this 
paper) elaborate the requirements for a comprehensive and integrative travel 
recommender system. It is planned to fully deploy the etPlanner in the city of 
Innsbruck. 
 In ‘Usability and accessibility’, Matzler, Waiguny, Toschkov and Mooradian 
present an experimental study, based on the online booking or a rail ticket, to explore 
the relationships between website usability, emotions and customer satisfaction. Han 
and Mills investigate travel web usage perceptions of visually impaired users. 
Recommendations are provided on how to make sites more accessible to such users. 
Leitner, Plattner and Hitz evaluate leisure-oriented use of a mobile device. Their 
research design used a camera mounted on a baseball cap to observe information 
accessed. 
 ‘Technology adoption by enterprises’ features four papers. Lassnig presents 
results from the European Commission’s e-Business W@tch, which monitors ICT 
adoption and e-business activity. The project found the tourism industry lags behind 
other sectors in e-business applications. McGrath, Abrahams and More present new 
research into the online technology diffusion, adoption and use by the Australian 
accommodation sector. Hashim, Olaru, Scaglione and Murphy present a theoretical 
framework of factors relating to internet adoption by hotels in Malaysia, a country in 
which internet adoption research is in its infancy. Dickinger and Zins report on the 
supply-side and demand-side perspectives of river cruise information systems.  
 The sole paper in ‘Pricing’ is Santoma and O’Connor’s investigation of online 
practises of up-market hotels. The results suggest an incoherent approach and a need 
to re-evaluate pricing on different channels. 
 Two papers are included in ‘Information requirements’. Graeupl analyses 
online information search behaviour of ‘silver surfers’, to suggest information needs 
and usage vary by age and life stage. Murphy and Schegg surveyed Swiss hotel guests 
to determine key information and navigation requirements of a future virtual 
concierge. 
 In ‘Knowledge management’, Honda, Yamamoto and Ohuchi discuss the 
results of experimental research to develop a system for the automatic classification of 
tourism websites. Hu, Racherla and Singh report the development of eSAFE, a 
knowledge-bases system for event management. 
 ‘Decision support and recommender systems’ features three papers. Yoo and 
Gretzel evaluate the credibility of recommender systems, based on the proposition 
that this aspect of ‘trust’ is more important than security issues that are the focus in 
online relationships. Ricci and Wietsma investigate the possible roles of product 
reviews in a travel recommender system. Araque, Salguero and Abad describe how a 
data warehouse and decision support system can be used in a tourism setting to 
enhance traveller decision making. They focus on soaring sites such as paragliding 
and hangliding. 
 In the second ‘Website evaluation’ section, Corigliano and Baggio describe 
how the bootstrap, a statistical analysis technique, can be used with a small sample of 
consumers to evaluate the quality of a website. Jarvelainen investigates website 
evaluation among users with differing levels of experience and self-efficacy.  
 In ‘Customer support and service’ Chang and Dibb discuss the opportunity to 
enhance company performance and customer service by enhancing the perception of 
e-Service convenience. Schegg, Liebrich, Liu and Murphy examine e-mail responses 
from Swiss and Austrian hotels using a mystery shopper approach. The study found 
significant differences in quality aspects between replies in German and English. 
‘Technology adoption by customers’ contains five papers. Park and Gretzel 
present a framework to evaluate travel search engines, based on technology 
acceptance models and innovation diffusion. Perceived usefulness, complexity and 
trust were significant constructs. Owen, Buhalis and Pletinckx investigate visitors’ 
evaluations of ICT to enhance interpretation at cultural heritage sites. Morosan and 
Jeong research into travellers’ adoption of hotel reservation web sites found attitudes 
and playfulness key determinants. Lubbe and Scholtz investigate M-Readiness, which 
is willingness to engage via mobile devises, of air travellers in South Africa, Sweden 
and the UK. Bogdanovych, Berger, Simoff and Sierra analyse why many people use 
traditional travel agents rather than online services. They propose the implementation 
of 3D Electronic Institutions to satisfy the demand for human assistance with online 
enquiries. 
Four papers feature in ‘Business models’. Stockdale, Rieder and Kuhne report 
a case study to discuss a business model using open source software. Petti and Ndou 
discuss a model for tailoring a destination management system to local characteristics. 
Hakolahti and Kokkonen describe the way in which emerging business webs are 
transforming the tourism industry through new value creation, transforming rules of 
competition and mobilisation of resources. Varini and Murphy use the Delphi 
technique to assess ICT profit opportunities in the hotel sector. 
Perhaps surprisingly, the final section ‘Marketing’ contains only two papers. 
Govers and Go provide an overview of influential contributions in the literature 
relating to the impact of ICT on marketing. They summarise current developments 
and propose future research directions. O’Connor analysed hotel email marketing 
practises in relation to US SPAM legislation. The study found the highly ethical 
approach, in relation to use of customer data, may serve as an example of best practise 
for other industries. 
As with recent ENTER proceedings reviewed in Tourism Management, this is 
an excellent volume of work, practically presented as a small, almost A5 sized paper 
back, with all 498 pages numbered. Most readers of this journal will find the 
proceedings a valuable resource of information relating to the current and future roles 
of IST in travel, tourism and hospitality. The papers are generally of a high quality, 
and while technical terminology abounds, most feature a strong applied focus that 
bridges the gap between academic theory and industry practice. As such, many 
aspects of the proceedings will also be of value to tourism practitioners, particularly 
those involved in destination marketing, visitor information dissemination and hotel 
management.  
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